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ADVERTISING 
LOGOS 
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•SUBSCRIBER NAME* 



Inside this issue of "BROCHURE TITLE" 
we have included 6 money-saving checks 
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POSTAGE 
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FIG. 1C 




FIG. 1D 




P/G. 2 
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ACCESS DATABASES FOR 
MAGAZINE SUBSCRIBERS. CREDIT 
CARD CUSTOMERS, AND PUBLIC 
CREDIT RECORDS 



COMPARE GROUP OF MAGAZINE 
SUBSCRIBERS TO GROUP OF 
CREDIT CARD CUSTOMERS TO 
CREATE A GROUP OF 
SUBSCRIBERS/CUSTOMERS AND 

ANOTHER GROUP OF 
SUBSCRIBERS/NON-CUSTOMERS 



SELECTING A CREDIT WORTHINESS 
k^p^^JHRESHOL^^^^ 




1 APPLYING CREDITWORTHINESS/ 

I THRESHOLD TO GROUP OF 

X SUBSCRIBERS/NON-CUSTOMERS I 



V CREATE GROUPOFsISot fcR^S^OUP OF CREDIT WORTHY 1 

I CREDITWORTHY FROM GROUP OF I 1 SUBSCRIBERS FROM GROUP OF P 

\ SUBSCRIBERS/NON-CUSTOMERS ^ |^ SUBSCRIBERS/NON-CUSTOMERS | 

I SUBSCRIBERS/CUSTOMERS; SUBSCRIBER/NON- I r \ ({ 
J CUSTOMERS; AND SUBSCRIBERS/CREDIT-WORTHY- K ( 0 ^ H 



I CREATE TEMPLATE BROCHURES FOR GROUP OF 1 
SUBSCRIBERS/CUSTOMERS; SUBSCRIBER/NON- V- 
CUSTOMERS; AND SUBSCRIBERS/CREDIT-WORTHY- \ 
^ NON-CUSTOMERS 1 

^ ■ 

I BEGIN BROCHURE PRINTING AND ASSEMBLY, FOR I 

I EACH GROUP OF SUBSCRIBERS/CUSTOMERS; ^ 

I SUBSCRIBER/NON-CUSTOMERS; AND i 

1 SUBSCRIBERS/CREDIT-WORTHY-NON-CUSTOMERS I 



AND GRAPHICS, AND VARIABLE PRINT FILED 




FIGURE G ^ 
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ACCESS VARIABLE PRM DATA FROM RLE 
LOCATIONS IDENTIRED IN TEMPLATES 







. PRINT nXED AND VARIABLE TEXT. PHOTOGRAPHS 1 

AND .GRAPHICS f 
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PERFORATE. FOLD. CUT AND ASSEMBLE BROCHURE I 







ATTACH BROCHURE TO MAGAZINE. AND MAIL 



FIG. 6s 



